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Welcome Letter
 Hello Delegates! My name is Marine Fujisawa, and I will be serving as your head chair 

for Press Corps at BMUN LXVII! I am currently a sophomore attending UC Berkeley, double 

majoring in political science and economics. Originally, I grew up in Southern California 

where I joined Model United Nations my freshman year of highschool. I joined BMUN last 

fall, and this marks my sixth year participating in MUN and my second year in this wonderful 

organization. I have always found MUN fascinating as it provides students with the ability to 

meet determined delegates from all over the world and debate pertinent world issues that 

increase our awareness and depth of knowledge. While PRESS is quite different from more 

common MUN committees such as those in the GA, I believe it has great potential to push 

delegates to think outside of the box and change your perspective on the media and the 

issues surrounding news sources today. Outside of MUN, I am involved in a sorority and a 

tech consulting organization. I also enjoy hiking, finding cute cafes, and reading (if you have 

any recommendations let me know)! I am already so excited to see all of you in committee, 

and feel free to reach out to me or any of my vice chairs if you have questions. Particularly, 

PRESS will have many different characteristics from a more traditional MUN committee such 

as differing position paper format and resolution form. Make sure you are well-informed of 

these changes so you can get the most out of conference! Here is some information about 

your brilliant vice-chairs:

 Emily Yan is a fourth year from sunny southern California studying Environmental 

Economics and Policy. She is really grateful to be a part of PRESS this year and to be 

discussing such a relevant topic to the international community today. Outside of BMUN, she 

is involved in an environmental consulting club on campus and works as the Communications 

Assistant for the Berkeley Food Institute. This will be her sixth and final year at a BMUN 

conference, so she is very excited to see you all bring amazing ideas to committee in March!

Anushree Gupte is a freshman intending to study Neurobiology with a minor in Mathematics. 

She will be one of the chairs for Press Corps this year. Anushree has participated in MUN at 

different levels for the last 5 years and has a keen interest in media studies and journalism. 

Further, she is also involved in The Daily Californian. Her other interests include reading crime 

fiction, hiking, cooking and debating.
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Again, I am so excited to see you all in committee, and can not wait for March to come 

around! If you have questions, you can reach me at: mfujisawa@bmun.org 

Marine Fujisawa

Head Chair, Press Corps 

Berkeley Model United Nations, Sixty-Seventh Session
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Distrust of Media
Introduction to Media
 Over the course of several centuries, mass media has evolved from a lengthy process 

that utilized the printing press to a much quicker one, with news being distributed in mere 

seconds due to the creation of the Internet, in turn allowing people from all over the world 

to connect with breaking news as it occurred. The mass production of media began with 

the mechanized printing press, invented by Johannes Gutenberg, which was able to print 

around 250 one-sided sheets in an hour (The Editors of Encyclopedia Britannica). Through 

numerous improvements, this number increased to around 3000 pages per hour by the 

1930s (“Understanding Media and Culture: An Introduction to Mass Communication”). Mass 

media is the means used to relay information to a vast majority of the public (“What is Mass 

Media?”). An important mark in mass media was made through the creation of the daily 

newspaper, which became popular in the 19th century. Mass media soon moved to non-

print forms, beginning with the invention of the radio in the early 1900s. The television soon 

followed as well, and rapidly spread around the world. The television and radio are examples 

of broadcast technology, which has had large impacts on life across the globe with its power 

to transmit audio and video across the globe (“Understanding Media and Culture”). Finally, 

the expansion of the Internet in the 2000s paved the way for an even further increased 

number of alternatives for people to consume media.

 Recently, there have been many concerns raised about the future of news 

organizations. The Pew Research Center reported that US daily newspapers saw an 8 percent 

fall in total weekday circulation in 2016, making it the 28th consecutive year of decline. 

Furthermore, advertising revenues for newspapers have been on an overall downward trend. 

While circulation revenues are rising, this increase is not enough to offset the decline in 

advertising revenue (Barthel). Reflecting this, the number of full-time journalists in the United 

States has fallen by 20 percent since 2001. 

 Although this information may paint a bleak picture for the future of the print media, 

the decline is not shared with the entirety of the world. For example, India has maintained 

and nurtured a robust scene for the newspaper industry. Factors such as economic 

development and a rising literacy rate have allowed India’s newspaper circulation rate to 
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increase around 60 percent from 2006 to 2016 (Tharoor). Journalism and news reporting still 

remains a critical part of everyday life in many parts of the world- for example, print media 

still thrives in India where there has been a 60 percent increase in newspaper circulation from 

2006 to 2016 (Zehra). However, the methods in which news organizations relay information 

are transforming. 

 The source of news is beginning to shift from traditional sources of news to others, such as 

individuals’ word-of-mouth. This type of newstelling, called citizen journalism, has become 

possible due to the popularity of social media and its accessibility for ordinary citizens. Citizen 

journalism has been around since even before smartphones and the Internet; the footage of 

the assassination of President Kennedy was caught on a video camera held by an ordinary 

citizen. However, the rise in social media has allowed footage to be circulated more quickly. 

Furthermore, traditional news sources have also begun utilizing footage provided to them by 

citizen journalists. Soft news, or news presented in a humorous or enjoyable way compared 

to traditional news outlets, has also gained popularity, especially among the youth through 

outlets such as Buzzfeed (“The Evolution of the Media”). Clearly, the methods in which people 

consume media has and will always evolve. 

Topic Background
 All around the world, public trust in media as an institution is falling. According to 

the 2018 Edelman Trust Barometer, media is now the least trusted institution, with 22 out 

of the surveyed 28 countries distrusting the media. In the same survey, 7 in 10 responded 

that they are concerned about fake news being used as a weapon. Much skepticism about 

the intentions of news platforms exist. 66 percent of respondents in the same study believe 

that these platforms are more concerned with attracting a large audience than accurately 

reporting information, and 59 percent said that news organizations will prioritize supporting 

an ideology over communicating facts (Ries). While it may be difficult to trace exact causes of 

this sharp decline in trust, there are several factors that may be pointed to. 

 According to the American Press Institute, around 4 in 10 Americans can point to 

specific instances that negatively affected their trust in the media. These instances all related 

to misinformation or a perceived bias. Specifically, 26 percent answered that they had 
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encountered one-sided reporting or bias, and 25 percent say that they have found inaccurate 

information in the news (“How Readers Lose Trust in a News Organization”). Experiences like 

these can lead to readers significantly altering their views of news sources for the worse. 

 Next, as mentioned earlier, social media has become a significant outlet for people to 

consume news. According to the Pew Research Center, 6 in 10 Americans get some to all of 

their news from the Internet or social media outlets, with Facebook being the most popular 

medium (News Use Across Social Media Platforms” Pew Research Center). According to the 

Pew Research Center, this trend also appears in other countries such as Lebanon, Argentina, 

and the United Kingdom (Mitchell). In the UK, 28 percent of 18-24 years mentioned social 

media as their main source of news, which was a higher percentage of people than those 

who cited television (Wakefield). However, there are concerns that the ability of anyone to 

log on and distribute information on social media may be used in a malicious manner, such 

as spreading false information (Curry). In fact, since social media platforms gain precious 

data by studying what links users click on, the practice of clickbait, the practice of creating 

something such as a headline for the purpose of more views, has risen in popularity (Joshi). 

Furthermore, researchers have found evidence of fake news stories gaining a large number of 

views with the help of social media platforms. The 2016 United States election was especially 

criticized for this spread of misinformation. Around 140 fake news websites were identified 

shortly before the election that were gaining a large amount of views from Facebook, which 

in turn gave the creators of these websites money that came from online advertising.  It 

seems that false news articles and websites had a far reach on people; the top 20 fake 

news stories had more interaction such as shares and and comments on Facebook than 

the top 20 verified news stories (Price). Yet, there has also been data that shows that only a 

relatively small portion of the population read a large share of the fake news spread. Thus, it 

is important to note that it is not clear to what extent the misinformation spread over social 

media influenced the election.

 Even users of social media themselves tend to think that news they received from 

social media outlets are less reliable than that from more well-established news sources. 

In a study conducted by Amsterdam School of Communication Research at the University 

van Amsterdam, researchers found that respondents saw online sources as less reliable 
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than traditional methods of obtaining data such as interviews (Stroud). A 2016 Digital News 

Report conducted by Reuters Institute for the Study of Journalism, however, found that online 

readers seemed to follow a trend of not taking note of the source of their information. Those 

who did pay attention tended to be older and better-read (Funt). This can stem from the 

difference in levels of media literacy.

 The Center of Media Literacy defines media literacy as a “21st century approach to 

education. It provides a framework to access, analyze, evaluate, create and participate with 

messages in a variety of forms — from print to video to the Internet. Media literacy builds an 

understanding of the role of media in society as well as essential skills of inquiry and self-

expression necessary for citizens of a democracy”. Due to an increase in false news stories 

spreading online, at least 15 states in the United States have introduced or passed legislation 

that mandates public schools to offer classes on media literacy focused especially on the 

digital realm (Rosenwald). There are also international efforts to spread media literacy across 

the globe. The Global Alliance to Monitor Learning, for example, has developed frameworks 

to measure media literacy around the world to aid the UNESCO Institute of Statistics in 

data collection in order to develop skills among youth and adults that can be useful for 

employment and entrepreneurship, part of a sustainable development goal (“A Global 

Framework to Measure Digital Literacy”). Because trust in journalism is rising while trust in 

social and search platforms are falling, increasing the number of people with the ability to 

distinguish between journalism versus information coming from less established sources may 

be helpful (“People Trust Platforms Less, Trust Journalism more, Study says”). 

 Although fake news gained popularity due to the actual spread of false information 

over social media platforms, the use of the term soon evolved as different people utilized it 

for different purposes. “Fake news” has been a term that is used by political leaders in order 

to discredit news coverage that may be unfavorable to them. This first started with United 

States President Donald Trump, but soon this use spread to other world leaders (Galvin). 

This attack towards media from world leaders accelerates the anti-media sentiment already 

existing and further works to discredit credible reporting. 

For example, the Russian foreign ministry has created a section on their website dedicated 

to labeling articles from sources such as The New York Times and BBC as “fake”, with a big 
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red stamp on the article. Maria Zakharova, spokeswoman for the foreign ministry, announced 

this as a space where “propaganda hoaxes” will be publicized (Macfarquhar). Furthermore, 

Syria has also dismissed negative news coverage as “fake” in a similar manner. When the 

non-governmental organization Amnesty International published a report about human-

rights violations happening within the prisons of Damascus, President Bashar Al-Assad 

claimed this report was forged. He also disregarded the FBI’s reports on this matter as well. 

When responding to these allegations, he asserted the world is in a “fake news era” (Rahim). 

Thus, in using fake news in this context, heads of states themselves are attempting to erode 

the trust placed in the media. 

 It is also interesting to note that restricted freedom of the media seems to correlate 

with high trust in the media. For example, 85 percent of citizens in Saudi Arabia attach 

credibility to the media(Borchers). Yet, Reporters Without Borders ranked Saudi Arabia In 

many cases, heads of states can attack news outlets for alleged defamation, while state-

owned or news outlets more obedient to the state’s agenda are rewarded and spread. 

 While the factors mentioned above may not be the only reason trust in media is 

declining, they play a significant role in it. A decline in faith of the media can undermine 

important functions of the news such as providing credible information, off of which the 

people can make decisions. Furthermore, this lack of trust can be detrimental to news 

platforms that offer sincere content. With a decline in trust, there is also a significant amount 

of people not consuming news—in the United Kingdom for example, a third of the population 

answered they were reducing news intake (Ball). These are concerns that journalists and 

news organizations should consider. 

Case Study: Chinese Media
 

 China’s major news organizations are state-owned, meaning the ruling party has 

access to and control of the media. China is a unique country in that it does not reflect the 

worldwide phenomenon of a decline in media trust. In the Edelman study, China ranked 

first in media trust, with 71 percent of citizens responding that they trust the media. The 

majority of citizens placed their trust in not only traditional journalism, but also in platforms 
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such as social media. Furthermore, this trust level is following an upward trend (Chenyu). 

A rise in media trust is actually part of a policy pushed for by the Chinese government 

itself. In 2014, Xi Jinping announced the government’s commitment to establishing an 

“influential and credible” new-type media, which combines traditional sources of news 

such as the television and newspapers with new platforms such as social media (Tiezzi). 

Although there is a harsher crackdown on citizen journalism, the Chinese government 

has seemingly tried to increase media validity by decreasing its implementation of news 

blackouts when something unfavorable for the state happens. Furthermore, China appears 

to be increasingly preoccupied with the management of virtual methods through which the 

media is transmitted. Xi Jinping created a new government body named the Cyberspace 

Administration of China (CAC), responsible for monitoring media online (Bandurski). Through 

a crackdown on circulated “fake news” on the Internet, the state is also striving to increase 

credibility of media existing online. However, it is important to note that China consistently 

ranks low on press freedom rankings, with Reporters without Borders ranking them 176th 

out of 180 countries. Officials can crack down on media seen as exposing “state secrets”, 

which remains a vague term that can encompass various things (Albert). The trust in media 

furthermore is inversely related with education levels and online exposure (Xu), which calls 

into question how well other countries with higher degrees of online exposure and press 

freedom can do even with similar policies from the government. 

International Response
 Multiple governments have expressed concern about the spread of false information 

online, and have considered implementing legislation to combat this issue. Germany has 

recently unveiled its plan to stop the spread of misinformation. It mandates platforms with 

2 million users or more to erase “obviously illegal” content within 24 hours. Thailand also 

has in place a law that makes spreading false information online an offense punishable by 

up to seven years in jail. Other countries including France, Sweden, and Malaysia have also 

considered or implemented similar legislation (Henley). However, implementation of this may 

prove to be difficult, as it touches on sensitive topics. Critics express apprehension towards 

legislation of fake news as it may violate free speech rights, or just may be ineffective overall. 
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India, for example, recalled a law that restricts journalists from publishing any sort of “fake 

news” a day after its creation, following criticism that the law restricted free speech. There 

is yet to be any concrete course a country’s government can take that has proven to be 

effective in controlling the spread of false information over a cyber space. 

 The United Nations has expressed its concern about the attack on news sources by 

governments. The OAS, UNHCR, OSCE, and ACHPR issued a joint declaration on freedom 

of expression and “fake news”, disinformation and propaganda. In this, they expressed 

concerns about the spread of false information especially by state actors, and also about the 

threats media organizations faced from governments with a political agenda. It also criticized 

attempts by some states to limit circulation of information over the digital sphere.

End Goal: Memos 
 As delegates representing different news sources, you will be responsible for creating 

memos to tackle this issue. Memos are utilized to bring attention to and solve problems. In 

this committee’s setting, these memos will serve to persuade the reader to take a certain 

action (“Parts of a Memo”). There is a certain format that memos will follow. First, it begins 

with a heading segment that includes to whom the memo is addressed to; from whom it is 

sent the date; and the subject, which will be the distrust of media in this case. Delegates can 

address the memo internally—to reporting departments, for example—or externally. Next, 

the memo will start with a paragraph that briefly states the issue at hand, the context of 

this issue, and what the purpose of the memo is. Then, the memo will be sectioned off into 

discussion segments, in which you will introduce and discuss specific ideas that address the 

subject of the memo. Finally, it will end with a closing segment. Here, you can find a sample 

memo: 

 To: Oski High School

 From: Press Corps 

 Date: 3/5/2019

 Subject: Increasing MUN membership 

 

 The lack of participation in the MUN program at Oski High School shows 
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that methods of recruitment must be updated and ameliorated. As the MUN 

program was only developed a year ago, membership in the club is still low. 

The techniques that various clubs on campus employ to recruit members were 

studied to formulate a new recruitment plan. 

 Club Fair Participation

 Oski High School MUN must focus on reaching a wide range of students 

at the semesterly club fair. According to a survey, 80 percent of students decide 

to join a club after learning about it at this event. By securing a table near most 

populated areas, such as by the cafeteria, MUN can gain exposure and hope to 

attract the interests of many students. 

 Class Advertising

 It used to be that Oski High MUN would put advertisements up on the 

billboards around school. However, many students pass these by without 

thoroughly reading what is put up on it. Thus, the MUN club should ask for 

permission from various teachers of subjects pertaining to MUN, such as World 

History or American Government, and make announcements and put up signs 

for MUN in their classroom. With this, the MUN program can target an audience 

that is likely to be interested in the club. 

 By adjusting advertisement strategies to the ones proposed, the MUN club 

will gain maximum exposure and can hope to see membership grow significantly. 
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Questions to Consider

1. What are the factors that contributed to the decline in trust of the 

media?

2. How if “fake news” used in various contexts and how does it 

contribute to a fall in trust of the media? 

3. What type of balance should there be between the government 

trying to control false information and the freedom of the press?

4. What do you think causes the upward rise in trust in journalism vs 

the downward trend in trust of media overall? 
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Open Agenda

Introduction
 Journalistic reporting can serve many purposes to its readers. News, first and foremost, 

is responsible for providing factual information to its audience that can be utilized in making 

informed decisions about their lives and surrounding communities (“What is the Purpose of 

Journalism?”). People rely on the knowledge they gain from reading the news to inform their 

actions. Journalists are often expected to deliver this information accurately and without 

bias, although this may not always be the case. Furthermore, the press is often cited as 

a necessary branch of power in maintaining a strong democracy. The media is assigned 

a “watchdog” function of the government; this means the media studies the policies that 

governments are drafting and reports their implications and consequences to the citizens 

(“Why is Journalism Needed in a Democratic Society?”). In this way, the media can connect 

the actions of legislators with the people the legislators represent. 

 News has historically had a significant impact on the decisions of individuals and the 

attitudes of societies. The rise of “penny newspapers”, called this for their cheapness, helped 

with the rise of literacy in the United States during the mid-1800s. It also created a new 

sense of social consciousness with the increase in information of the American society. With 

the invention of the radio, people were able to experience events more personally, from the 

fireside chats to the Hindenberg explosion. Now, through new mediums such as the Internet 

and with new methods of news reporting such as citizen journalism, journalists can reach a 

global audience. Most traditional newspapers such as the New York Times have expanded its 

online presence to reach a large audience. The Internet can also be used by those other than 

traditional journalists. In Syria, for example, ordinary citizens utilized social media to convey 

the dangers and the conditions faced by the Syrian people at a time when journalists feared 

heavy repercussions. Since the outbreak of the Syrian crisis in 2011, the world has gained 

many important insights of Syria through these mediums, and this effort contributed to the 

rise of awareness of the issue. Haunting images such as that of a ruined city after conflict, or 

of a child who drowned while trying to seek asylum in Europe gained international attention 

and touched the hearts of those who would have otherwise been blind to the situation. 
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 Journalism consists of many different modes and styles of reporting. The New York 

Times, for example, was one of the first publications that employed objective news telling 

when yellow journalism and partisan reporting was thriving in newspapers owned by Hearst 

and Pulitzer. Objective journalism aimed to provide neutral, accurate depictions of news 

stories in a time when stories were exaggerated or even fabricated to increase circulation. 

Interpretive journalism, on the other hand, includes an analysis of the facts it reports; this 

type of journalism gives the reader more context and even possible outcomes of the event it 

is reporting on. This style gained popularity during the Great Depression and World War Two, 

when readers wanted an explanation of the world around them, and not just a dry report 

on its conditions (“Different Styles and Modes of Journalism”). There are many different 

subcategories among journalistic reporting that each media outlet utilizes. 

 While the media is often commended for its numerous roles in society, it does not go 

without its share of criticism. Many influences can cause reporters to stray from unbiased 

and transparent reporting. In fact, biases almost always exist in news coverage, whether this 

stems from a conscious or unconscious decision of the journalist.  As media communicates 

a portrayal of reality through the lenses of reporters, editors, and others who are involved in 

the newsmaking process, it is especially susceptible to bias. Many aspects of news can reveal 

bias, such as one-sided sources, a lack of context, misleading headlines, the extent to which 

a news story is covered, and so on (“How to Detect Bias in News Media”). As many of these 

choices are made without outright malicious intent, it may sometimes be difficult to spot bias 

in the media. However, a headline with the phrase “looting food” conveys a very different 

tone compared to that with the phrase “finding food”, as was the case with news coverage 

of the aftermaths of Hurricane Katrina (Ralli). This incident was criticized as stemming from 

racial biases held by the reporters. 

 Media bias does not always simply emerge from the prejudices held by the reporters. 

Who or what owns the media companies often heavily influences reporting. In more extreme 

cases, media that is state-owned usually functions to affirm the actions of the state and 

push a single political agenda. For example, in Russia, all major Russian media are directly or 

indirectly under the influence of the Kremlin. There are little to no news sources independent 

of the government’s influences. Putin’s administration monitors the outlets’ political coverage 
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to be beneficial to the government (Kovalev). In this way, the government is able to control 

the content being put out to its citizens and spin stories to have a favorable light for the 

state, even if the facts are not always there. The media is being used to mobilize Russian 

society in support of Putin. These actions are often heavily criticized as they suppress 

freedom of the press and often freedom of speech. 

 However, even news companies that operate in the private market are susceptible to 

bias. News syndicates often hope to increase audiences, and can cater towards the views 

held by those who read the their news most. Furthermore, many major corporations that 

own multiple media outlets exist. In these cases, bias held by the corporation may come 

into play. Donations made by these corporations for a certain political party could influence 

media coverage during an election cycle. For example, some have criticized American 

news corporations such as Time Warner and NBC for their donations towards the Clinton 

Foundation; while the organization is non-political in nature, critics say this can indicate 

certain partisan support. Furthermore, reporters or journalists may refrain from running 

news stories that are critical to corporations due to who advertise through the news outlet. 

According to the State University of New York Press, 80 percent of surveyed editors reported 

that reporters and news organizations commonly faced advertiser pressure (The Research on 

Media Bias). Thus, in no way are privately owned news syndicates free from bias. 

Journalistic Writing
 Writing a quality article is arduous work. There are basic elements that should be 

included in all newspaper articles. First, all articles will be titled with a headline, which briefly 

outlines the subject of the article and acts to grab a reader’s attention. Effective headlines 

utilize the active voice in present tense, and communicate the main idea of the article. This 

is followed by a byline, which tells who the author is. Next, the lead paragraph of an article 

provides basic, crucial facts of the story, such as what happened in what context. Authors 

must write a strong lead paragraph in order to ensure that readers will continue reading 

the story. Then, the body paragraphs of the article will provide specifics of the story. Direct 

quotes can be included in these paragraphs (“Writing Newspaper Articles”). Articles can also 
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Here, pay attention to 
the hierarchy of the 
various aspects of an 
article. The headline is 
clearly the largest text 
portion to communicate 
what the article will be 
about. There is also a 
large picture to draw 
the reader’s’ attention.

be accompanied with various storytelling mediums including photos or videos if published 

online; these additional resources will come with citations and explanations to relay its 

importance to the story. 

 One format journalists often employ when structuring their article is the inverted 

pyramid. In this case, the “base” of the pyramid comes on top, or in the beginning of the 

article. This means that the most crucial parts of the story will appear first in the story. This 

will be followed by less important facts and details. While critics say this style of reporting 

actually causes readers to not finish the whole story, it still remains a popular method utilized 

by reporters. To add on, compiling a fact list before writing the article can be quite useful 

when narrowing down which facts are relevant to the story. 

 When choosing which news stories to cover to what extent, reporters keep in mind 

various factors of a news story. Timeliness refers to how recent the news coverage is. 

Breaking news is more likely to attract attention than news that is older. Relevance pertains 
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to how significant the story may be to its audience. For example, while news syndicates 

located in the Eastern Coast of the United States may report on the hurricanes that occur 

there, media in France will probably not. On the other hand, international issues such as 

wars or global warming are more likely to be covered in numerous countries. Sensationalism 

means that more sensational or controversial news will be covered over everyday news. 

Furthermore, news stations are more likely to cover the actions of prominent people 

and countries (“Journalism and Journalistic Writing”). Editors and reporters use these 

characteristics to measure how “newsworthy” a story is. 

 Writing a news article will be different from writing essays or literary stories. Journalists 

follow certain techniques to ensure the reader stays engaged while also presenting the 

necessary information. When writing an article, keep the following tips in mind. 

 First, stay aware of the diction in the article. Diction is the thoughtful choice of words 

and phrases. Strive to use an active voice instead of a passive one, as that keeps the article 

fast-paced and direct. Instead of “The game was won by the Dodgers,” write “The Dodgers 

won the game.” Notice how this also keeps sentences shorter. These choice of words will 

more likely keep the audience reading the article. Furthermore, report on matters that are 

happening, rather than ones that are not. For example, instead of writing “the city board will 

not be constructing a new school”, say “the city board deserts its plans for a new school”. 

The readers will be more interested in events that are occurring. Also keep in mind the 

different connotations attached to each word used. Using “stubborn” instead of “steadfast” 

as an adjective conveys different attitudes of the author. 

 Next, obtain insightful quotes and utilize them in an effective manner throughout 

the article. In order to conduct a meaningful interview, prepare questions beforehand and 

have broad goals in mind, such as getting an explanation of proposed solutions or asking 

for the impact the solutions could have on a particular country. With that being said, try to 

keep the interview conversational. By doing this, the subject of the interview is more likely to 

stay relaxed and offer information. Quotes in an article can offer unique perspectives from 

key figures of the article, break up the pace of the story, and illustrate personal experience. 

However, the quotes in an article should be short but powerful. A quote that drags on too 

long should not be used. When inserting quotes, always use the word “said”, instead of verbs 
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such as “exclaimed”, “questioned”, or “stated”. This can be seen as tacky and unnecessary in 

an article. 

 In order to communicate to readers from all backgrounds, avoid using jargon, 

abbreviations, slang, and other language that is not easily understood by everyone. Know the 

audience of the article and only use phrases that the average reader would know; include an 

explanation otherwise. When first introducing an abbreviation, write out what it stands for. 

For example, write “The Federal Bureau of Investigation (FBI),” before using FBI in the article. 

 Lastly, keep an article professional by avoiding cliche sayings and puns. While this 

may be interesting for an essay or literary work, it is not suitable for an article with its main 

purpose of conveying information. 

Editorial Writing 

 During open agenda for Press Corps, delegates representing news syndicates will be 

responsible for creating editorials that will report the activities of other BMUN committees. 

Each news organization will be assigned a committee and will be tasked in writing an 

editorial about the proposed solutions and the direction of the committee. An editorial is an 

opinion piece of a news organization. It reflects the thoughts and opinions of the editorial 

board, or a governing body of the newspaper. An editorial proposes one thesis and uses facts 

to construct the argument.

 An editorial will clearly express its thesis early on in the article, most likely in the first or 

second paragraph. However, it must also include objective facts about the subject or event it 

is covering. Make sure to give context on the subject of the article as well as why the editorial 

is being written. Furthermore, a good editorial will present the arguments of the opposite 

side and aim to counter these opposing claims. In your editorial, include observations and 

viewpoints that are unique to the news syndicate you represent. If a solution or resolution 

affects the country of your news organization, make sure to include how it does so. 

 Editorials can be written for four purposes. First, it is a way for the editorial board to 

offer criticisms of certain decisions. When writing an editorial of this purpose, do not simply 

disagree with the proposed path of action. It is important that the editorial board also offer 
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an alternative solution to the issue to make the article more constructive. Next, editorials 

of persuasion are written to convince a reader to take a specific path, such as endorsing a 

political candidate. In the context of UN committees, this form of editorial can be used to 

sway public opinion to support a ratification of a resolution or treaty. To add on, an editorial 

of praise will affirm the actions of an individual or an organization. Lastly, an editorial can 

be used to explain or interpret actions—for example, the editorial board can explain a 

newspaper’s choices when covering a sensitive topic (Weintraut). This last type of editorial 

writing, however, will most likely not be used during Press Corps, as you will be tasked in 

writing about the actions and decisions of others. 

 When writing an editorial, there are various things to be aware of. First, make 

sure to articulate how the news story pertains to the audience of your news syndicate. 

Communicating why the story matters for the reader will make the reader more likely to read 

the whole article. If the editorial is on a technical issue, use simple language instead of jargon 

and provide explanations.

 Next, be knowledgeable of the bias that your news syndicate possess. Research 

where it stands in political issues, and formulate the thesis of the editorial based on this 

information. 

 Furthermore, not all news syndicates have the same style when writing editorials. As 

delegates representing these various organizations, make sure to closely study and mimic the 

style of your assigned news outlet. Pay attention to the diction, sources, and formatting of 

their editorials, and imitate the style of the news organization as closely as possible. 

Position Paper Format 

What we expect from your position paper for Press Corps will be different from what is 

expected for a typical BMUN position paper. We ask for you to only turn in one position 

paper, maximum of three pages, with the following components: 

1.NEWS OUTLET INFORMATION (30%): In this section, give an overview of your 

news syndicate. Consider including answers to these questions: 
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a. What country it is from and are there are any domestic events that 

would influence its newswriting? How much freedom does the news 

organization have in its country?

b. What bias does it have- is it state-owned? If not, who owns your news 

outlet? What is its political leaning? What type of news does it cover? 

What sources does it use? 

c. What is its style and mode of news reporting?

2. DISTRUST OF MEDIA (35%): In this section, provide potential solutions to the 

first topic. These solutions can be internal solutions or steps that each news 

outlet can take. It can also be externally geared. Your news syndicate can 

address external organizations such as the GA or governments. 

3. SAMPLE ARTICLE (35%): Here, construct a sample editorial article about 

how your editorial board thinks its country of origin is affected by the topic 

discussed in your assigned committee. Include all the components of a news 

article including the headline, byline, lead paragraph, and body paragraphs. Also 

include pictures that pertain to the topic. 

Technology Policy
 The use of electronics such as computers and iPads are allowed in committee as long 

as it is during an unmoderated caucus. If a delegation wishes to use electronics during other 

times, one partner can go outside to do so. The use of phones is prohibited. 
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